


EXECUTIVE SUMMARY

Café Malaysia 2019

17 – 19 January 2019

Malaysia International Trade & Exhibition Centre, 

MITEC Kuala Lumpur

6,000 sqm

180

13,550

CEMS Conference & Exhibition (M) Sdn Bhd

SHOW NAME

ABOUT

SHOW SIZE

TOTAL BRANDS

TOTAL ATTENDEES

DATE

VENUE

ORGANISED BY

The 5th International Café Equipment, Supplies & Technology 

Exhibition 

GUEST-OF-HONOUR
Yang Berhormat Dr Ong Kian Ming

Deputy Minister of International Trade and Industry

HOST
Café Owners Alliance Malaysia (COA MY)

Malaysia Specialty Coffee Association (MSCA)

ENDORSED BY
Malaysia External Trade Development Corporation 

(MATRADE)

SUPPORTED BY
Malaysia Convention & Exhibition Bureau (MyCEB)

Ministry of Tourism and Culture Malaysia (MOTAC)

Malaysia Specialty Coffee Association (MSCA)

ASEAN Coffee Federation (ACF)

Barista Association of Thailand (BAT) 

Thai Coffee Association 

Lao Coffee Association (LCA) 

Philippine Coffee Board Inc. (PCB) 

Specialty Coffee Association of Indonesia (SCAI) 

Singapore Coffee Association (SCA)

Vietnam Coffee – Cocoa Association 

2020 Dates 16 – 18 January 2020



A HUGE THANK YOU TO OUR 
SPONSORS & PARTNERS



THE EXHIBITION

13,550 Visitors

From

52 Different Countries

180 Exhibitors

From 

22 Different Countries

RM 16.5 million 
or

USD$ 4 million

Total Sales Generated On-

Site/ Under Negotiation / 

Expected over the next 12 

months

VISITORS PROFILE

Indonesia
43%

Singapore 
20%

South Korea
6%

Australia
6%

India
5%

Phillipines 
4%

Brunei
4%

Cambodia
4%

China
4%

Taiwan 
4%

TOP 10 VISITING FOREIGN COUNTRIES

65%

35%

Trade Public

80%

20%

Overseas Local
Overall Visitors



• Café Malaysia 2019 was excellent for us. The new venue was well built and 
attracted a large crowd.

• MITEC is very presentable for company branding, Café Malaysia is very focused 
on café business, a very niche market which helps target the right people.

• This edition of Café Malaysia gave us a brand new experience with the new 
exhibition hall and bigger space. It was indeed a good choice of venue.

EXHIBITOR TESTIMONIALS

EXHIBITOR PROFILE

69%

31%

Local International



OPENING CEREMONY



VISITOR STATISTICS & ANALYSIS

11.80%

9.65%

11.15%

13.85%

12.70%

20.95%

7.10%

12.70%

0.00% 5.00% 10.00% 15.00% 20.00% 25.00%

Beverages

Cleaning, Filtration, Refrigeration

Commodities

Sweet & Bakes Machinery & Equipment

Sweet & Bakes Supplies & Ingredients

Machinery & Equipment

Packaging / Paper

Supplies & Services

PRODUCTS/SERVICES INTERESTED IN

13,550 VISITORS PROFILE

38%

11%

7%

14%

30%

CAFÉ OWNERS & BAKERY 
PROFESSIONALS

HOTEL /  RESORT

RESTAURANT /  BISTRO

SUPERMARKET /  RETAIL CHAIN /  
HYPERMARKET

OTHERS (F&B CONSULTANTS, BAR /  
PUB, IMPORTER, DISTRIBUTOR)



NATIONAL CHAMPIONSHIPS

• KL Coffee Club Malaysia Latte Art Championship 2019

• Malaysia Brewers Cup 2019

• Malaysia Barista Championship 2019



VISITOR STATISTICS & ANALYSIS

19%

7%

7%

6%

4%

5%

25%

3%

23%

1%

0 0.05 0.1 0.15 0.2 0.25 0.3

Direct Mail / Invitation

Trade Association / Government Agency

Trade Publication / Magazine

Newspaper

Radio

Electronic Direct Mailer (EDM) / Email Blast

Internet / Social Media

Mobile Truck

Colleagues / Friends

SMS Broadcast / Blast

HOW DID YOU KNOW ABOUT THIS EXHIBITION?

Decision Making / 
Authorising

28%

Evaluating / 
Testing

21%

Gathering 
Information

28%

Recommending / 
Influencing

15%

Specifying
8%

ROLE IN DECISION 

MAKING PROCESS

View/Analyse
28%

Establishing New 
Distribution 

Channels / Agents
11%

Meet Existing 
Suppliers and 

Buyers
17%

Evaluate Competitors' 
Products

7%

Sourcing for New 
Products & Technologies

16%

Industry & 
Product Updates

13%

Evaluate 
Exhibition for 

Future 
Participation

8%

PURPOSE OF VISIT



THE CAFÉ SEMINAR

ASEAN COFFEE FEDERATION CUPPING

FOOD TRUCK SHOW



MARKETING CAMPAIGN

The campaign deployed with the help of our media partners consisting of:

• Mobile Truck Advertisement from October 2018 – March 2019.

• Radio advertising in Hitz.fm, Malaysia’s No 1 English Station reached out to 2.14 

million listeners. 

• Radio advertising in Mix.fm, Malaysia’s Best Variety station reached out to 1.1 

million listeners. 

• Radio advertising in My.fm, Malaysia’s No 1 Chinese station reached out to 2.54 

million listeners. 

• Newspaper advertising in The Star sent to over 800,000 readers.

• Newspaper advertising in Sin Chew Daily sent to over 352,000 readers.

• 12,000 invitation cards sent to café owners, hotel owners, F&B industry players 

and past year visitors.

• 1,000 road buntings placement in the Kuala Lumpur and Petaling Jaya area.

• 25,000 e-invitations sent out to subscribers and database.

• 10,000 copies of show preview / show directory distributed to Café Owners 

Alliance’s members outlet, hotel, trade association, embassies and trade offices.

• A number of Facebook advertising campaigns, ran for 8 weeks in the lead up to 

the event with a reach in audience over 161,856 users.

• Targeted Instagram advertising campaign, ran for 2 weeks in the lead up to the 

event with a reach in audiences over 4,290 users.

• Weekly electronic direct mailers (EDM) sent to 20,520 emails. 

Media Partners



MARKETING COLLATERAL

Electronic Direct Mailers (EDM)



Invitation Cards

MARKETING COLLATERAL

Show Brochure Show Preview Road Bunting

Mobile Truck Ads



A&P

Newspaper Advertisements

The Star



A&P

Newspaper Advertisements

Sin Chew Daily



PRESS COVERAGE

BERNAMA The Edge Market

Utusan

The Star

BROADCAST



ONLINE COVERAGE



Facebook

SOCIAL MEDIA



For enquiries & participation, please contact:

CEMS Conference & Exhibition (Malaysia) Sdn Bhd
(1094731-P)

D2-U6-12 Solaris Dutamas (Publika), 

No 1 Jalan Dutamas 1,

50480 Kuala Lumpur, Malaysia. 

Tel: +603 6211 2438 | Fax: +603 6206 2428

cm@cems.com.my

SOCIAL MEDIA

Instagram


